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Swim RigHT. Now. % ¢

Website + Meta

Built a strategic Meta Ads strategy targeting

‘@& ' parents with young children and educating
them on the value of swim programming for
water safety and confidence.

Building
water confidence

500K+ for life.

ad impressions displayed on e TR
Meta platforms in first 90 days of campaign

. 7,300

clicks on Meta ads in first
90 days of campaign
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sq 4,000+

average of people reached on
social platforms daily

Eﬂhﬂﬁﬂ.ﬂl‘lg i Ereeate lirisoma for Swirdniss
repeciing ouslomiced inslruction

n 45% Swim Right. Now.

at our Aquatic Centre!

Book Compiimamiomy Swim Evaluation

I'In Meta campaigns are responsible for
45% of total website traffic

30%

/~7‘ increase in engaged website sessions

{sessions that resulted in a conversion, '
or lasted longer than 10 seconds) after
the first 30 days of Meta ads
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CALLING ALL
LITTLE MERMAIDS!

ASK ABOUT OUR MERMAID BIRTHDAY PARTIES

SPECIALIZED
PRIVATE COACHED LESSONS

FROM PUDDLE JUMPERS
TO CONFIDENT SWIMMERS

We build confidence Learn more at

that lasts a lifetime. hippointhebathtub.ca




